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MARCELA GUTIERREZ
Industrial D esigner
Marcela’s hard w orking a nd p assionate personality has allowed
her t o successfully c omplete notable p rojects in a reas s uch as
electronics, textile, wood, furniture, packaging and digital design.
Her easy going, friendly and approachable nature makes Marcela
an ideal person to work cooperatively in all types of environments
including l arge a nd s mall g roups. She i s known to b e a leader
among her colleagues thanks to her ability to communicate ideas
as well as inspire others to achieve their highest potential. Marcela
is an innovative and resourceful individual who has fallen in love
with the field of design and truly enjoys exploring ideas and perspectives within the field. Finally, her approach to life and design
has been s haped b y the fruitful a nd d iverse c ultures of F rance,
Colombia and Canada allowing Marcela to produce unique and
exotic developments.
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OBJECTIVE

PPROBLEM SPACE

Our intent is to design a table that provides a
space for people to gather and engage with one
another. Focusing on the theme of authenticity, we
will strive to design a simple and honest table that
follows the principles of ergonomics.

With space becoming more and more of a commodity, large pieces of furniture such as dining tables
are becoming a thing of the past along with the traditions they brought. Growing- families are choosing
smaller, more multi-purpose tables over large dinning
tables. As a result, families are coming together less
frequently for meals and social events.

The table must be multifunctional, and inviting
where its form is true to the materials used and the
functionality of the table.

PLUGGIT

2014
Emily Carr University in collaboration with Vancouver Special
Woodworking, material exploration (cork)

SLICE KNIFE BLOCK

2014
Emily Carr University in collaboration with Vancouver Special
Woodworking
The Wood Workshop course is intended to build on the fundamentals of design and manufacturing technologies for wood production. With the
guidance of Marcela’s instructor, Christian Blyt, Marcela and her team developed a product for Vancouver Special, a design store located in Main
St, Vancouver. The product had to be made out of wood and had to retail for under $50. After completing the entire design process, Marcela and
her team managed to create the “slice knife block”, a knife holder that interactively allows users to insert the knife into the block. Once the knife is
inserted, a set of magnets within the blog safely holds the knife making it look as it is levitating. The product was such a success that even after
1 year of launching the product in Vancouver Special, Anne Pearson, the owner of the store, continues to order more Knife Blocks.

2014
Emily Carr University
Electronics, User Experience, CAD, 3D printing
Alta-voz is a playful, colorful and joyful portable speaker that attempts to evoke within its curves and design the type of feelings that we, as humans, experience when listening to music. Marcela Intended to redesign the conventional and non-interactive speakers that are often seen in
the market with a more meaningful design that can communicate with greater clarity the importance that music plays in our lives. During the
development of the speaker, sustainability was also an important consideration for Marcela given that environmental protection has become an
complete a successful design as well as exposed her to new technologies such as 3D printing and software like Solidworks.

BACKPACKS

2014
Freelance
Sewing is one additional skill that makes Marcela a well-rounded designer and allows her to work with soft-products whenever it is required. In
summer of 2014, Marcela decided to independently produce a line of backpacks to improve and polish her sewing skills as well as further expose
herself to the entire design process. Marcela initially produced a total of 30 backpacks every single one of them was hand sewn and tailored to
each of her costumers. Most importantly, all 30 backpacks were sold and an additional order of 20 backpacks was placed. Ultimately, the total
number of backpacks that Marcela designed and produced was 50. This project was a valuable opportunity for Marcela for it allowed her to have
complete control over the design process of a whole product line as well as taught her how to launch a successful marketing campaign.
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